
Looking at Canadian TV Viewing Habits

Whether itôs the greenest, the biggest or the brightest, Canadians are looking for a lot from their 

TVs! To get ready to introduce the new Sharp AQUOS LE Series with LED backlights, Sharp and 

Angus Reid Strategies conducted a survey to look into the TV viewing habits of Canadians. The 

results showed some interesting stats on what, where and how Canadians love to enjoy their TVs!

Thinking Green

ǒMore than half of Canadians (55%) say that 

environmentally friendly features will affect 

their next TV purchase, up 7% from last year*

ǒBC residents are the most likely to óthink 

greenô with two thirds saying that  

environmentally friendly features will affect 

their next TV purchase

ǒAlbertans have the farthest to go when it 

comes to being green ïonly 2 out of 5 

Albertans say that environmentally-features 

will affect their choice when it comes time to 

buy their next TV

ǒ48% of Canadians have heard of LCD 

Televisions  with LED backlights

ǒQuebecers have a lower awareness of 

LED backlights with only 40% of  Quebecers 

saying they had heard  of the feature

* Based on April, 2008 Sharp survey results

ǒBigger is better! Men are more likely than women 

to place a high importance on screen size

ǒMore than half of men have heard of LCD TVs with 

LED backlights

ǒMen spend more time than women

being sports enthusiasts (either 

watching live sports or playing sports)

He Saidé

ǒGimme some action! Men are more likely than 

women to watch movies at home or sports

She Saidé
Women are more likely than men to place a high 

importance on environmentally friendly features

On average, women spend more 

time than men talking on the phone

Looking for drama! Women are 

more likely than men to watch 

reality TV and soap operas

ǒMore than two thirds of Canadians rank  vivid picture 

quality among their top 3 most important factors 

affecting their TV purchase

ǒOther important factors are screen size and price

ǒOne in three Canadians rank energy consumption 

as one of the top 3 most important factors affecting 

their TV purchase

ǒMore than half of Canadians ranked features offered 

by LCD Televisions with LED backlights as the 

number one thing they wish their television had ï

including a different design, eco-friendly features, 

LED backlights and a more vivid picture quality

ǒCanadians who purchased their TV in the last two 

years were more likely to say they wish they had 

opted for a bigger screen size of 1080p Full HD 

picture quality

Only one third of women have heard 

of LCD TVs with LED backlights

Who really has the 

(remote) control?

ǒWhile three quarters of 

men believe they control the 

remote most often in their 

home, 50 per cent of women 

say they control the remote 

most often at home 

ǒThough women are more likely 

than men to say that their 

spouse controls the remote, the 

numbers indicate that both 

men and women believe they 

have the ultimate sayé so 

whoôs the real master of 

the remote?

Vivid Picture Quality tops the wish list
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T Vs in the 

Home

ǒEverywhere including the kitchen sink!  One in 10  
Canadians have a TV in their kitchené all the better for 
following those cooking shows

ǒMore than 9 out of 10 Canadians 

have a TV in their living room or 

family room ïthe most common 

room in the home for a TV

ǒCanadians like to do it in bedé watch TV, that is!  Half 

of Canadians have a TV in the master bedroom.  Weôre 

guessing the other 50% of Canadians are saving the 

bedroom for, well, ñother activitiesò

ǒQuebecers are the 
mostly likely to be 
following those cooking 
shows ïnearly one in 
five Quebecers have a 
TV in the kitchen

ǒAlbertans are most likely to keep a 
TV in the basement ïnearly half 
of Albertans say their basement is 
the home of one of their TVs

ǒCatching up on soaps 
while soaping up ï
TVs are even 
showing up in the 
bathroom!  One per 
cent of Canadians 
report having a TV in 
their bathroomé 
thatôs the equivalent 
of more than 128,000 
Canadian TV owners!

Sports 

(18%) Sports (19%)

Reality TV & 

Talk Shows (11%)

Soap Operas 

(10%)
Movies (22%)

Top Programming Across Canada

While watching prime time still 

ranks number one across 

Canada, hereôs some of the 

other programming that the 

Canadians provinces are 

more likely to tune in to: 

Prime Time tops the charts

ǒ Canadians selected watching TV 
as the activity they spend the 
most time on during the average 
week ïall the more reason to be 
sure youôre watching on the best 
TV possible! 

ǒ The most popular TV 
programming is prime time for 
nearly half of Canadians and 
virtually all of it is now available in HD

ǒ Women are more likely to watch 
prime time programs than men

ǒ Other popular types of programming 
are movies, sports & reality TV

ǒ Canadians over 55 are least likely to 
watch prime time but are mostly likely to 
watch talk shows and news most often

ǒ French Canadians are more likely to watch 
soap operas most often and least likely to 
tune in to the prime time programming

About the Survey

From June 22 to June 23, 2009 Angus Reid Strategies 

conducted an online survey among 1,009 randomly 

selected Canadian adults who are Angus Reid Forum 

panelists.  The margin of error ïwhich measure 

sampling variability ïis +/-3.1%, 19 times out of 20.  

The results have been statistically weighted according to 

the most current education, age, gender and region 

Census data to ensure a representative sample.  

Discrepancies in or between totals are due to rounding.  

ǒStill, if an average Canadian TV viewer surveyed were to switch to a 52ò AQUOS LCD TV with LED backlight 

over a previous generation 52ò LCD TV with Energy Star wattage specification, they would 

save 91,260 watts per year!  Thatôs enough energy to*: 

ǒMake 730 TV dinners

ǒEnjoy 182 30-min styling sessions with your hair dryer

ǒPlay 31,289 5-minute songs on your CD player

ǒWith AQUOS LE Series TVs rated to last for 100,000 hours, those energy savings translate to 19.5 million 

watts over the life of the TV - thatôs enough energy to do a load of laundry every day for 6.7 years!

*Figures calculated based on approximate average power consumption values

Saving Some Energy

ǒCanadians surveyed admit to spending an average of 9 hours per week per person 

watching TV ïwell, at least thatôs what they say!  But most people wouldnôt admit to 

tuning in to Springer anywaysé

Movies 

(21%) & 

News (8%)


